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Selfhelp Core Values: #% /0 ME

« Welcome and Include All - {8485 ||

« Think Big - &1F=1x

« Connect with Compassion - 2 A3
« Build Trust, Always - STHE(S
 Balance Head and Heart - LA#LHBF
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Presenter Notes
Presentation Notes
All of our messages, internally and externally should embody Selfhelp’s brand culture —Compassionate, Trustworthy, and Innovative—to create a meaningful connection with our audiences. 

Regardless of program or audience, this is how we want people to think about Selfhelp. The answer to the question, who is Selfhelp? We are compassionate, trustworthy, and innovative. 

Working at Selfhelp means being part of a team that values empathy and forward thinking; being served by Selfhelp means experiencing reliable, caring support; and donating to Selfhelp means investing in a trusted, visionary organization dedicated to making a lasting impact. These words, and their synonyms, will be used over and over again in our materials to build a consistent reputation. 
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